BASIC DATA OF THE SUBJECT

Name of subject: Marketing

Course status: obligatory 

Language: English 

Subject educator
Name: Dr. Zsolt Csapó



Title: Associate Professor




Affiliation: University of Debrecen 

Period: October 4-8, 2010
Prerequisite: none

Objective of the training: make students capable to understand the basic principles of marketing on practical viewpoints
Contact education: 

  20 hours

Consultation: 
  
    0 hours

Individual assignment: 
  85 hours

Total: 



105 hours

Credit 


ECTS: 7

Description of the contact education:

Hour 1-4: Basics of marketing, marketing strategy
Hour 5-8: Segmentation, Consumer behavior 
Hour 9-10: Case study evaluation
Hour 11-14: Product, Price, Place, promotion policy
Hour 15-16: Case study evaluation
Hour 17-20: Consultation of market research 

Description of the consultation: -

Description of the individual assignment: preparation of market research by team work
Examinations requirements: 

Oral: ---
Written: Team evaluation of market research plans
Other: ---
Compulsory literature: 

1. Philip Kotler, Gary Armstrong: Principles of Marketing. 11th Ed. Pearson Books, UK, 2005
Recommended literature: 

1. Ian Chaston: Knowledge based Marketing. SAGE Publications, London, UK, 2004.
2. John Mariotti: SMART Marketing. Capstone Publishing Ltd. Oxford, UK, 2000.
